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CREATION FLOW 

 

 

Upon logging in, users will arrive at the home 

page. This is what the user will see if it is his/her 

first time using the system.  

 

 

Otherwise, there would be a list of campaigns 

listed for the user to refer to. Campaigns are 

categorized into: 

 Incomplete Campaigns : Campaigns that 

have fields that are not filled up 

 Scheduled Campaigns : Campaigns that 

have been scheduled for a later date 

 Current Campaigns : Campaigns that 

are currently active 

 Past Campaigns : Campaigns that have 

ended 
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To create a campaign, users just have to click 
on the “New Campaign” button on the right side 
as shown highlighted by the red box. 
 

 

 
Here user will need to specify the details of the 
Campaign. There are two kinds of Campaign 
types: 

 Regular Campaign which involves only a 
single variant 

 AB Variant Campaign which involves up 
to 6 variants 

 
The tabs allow users to select the type of 
campaign. 
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Supposedly the user chooses AB Variant, there 
are two types of tests the user can conduct. 
  

 Subject Title test where the subject is 
different for all the variants while the 
content remains the same 

 Content test where the contents are 
different but are using the same subject 
title 

 
These 2 tests are of different characteristics and 
cannot be done together so as to maintain a fair 
test and results calculation.  
 
Selecting each option will have its own fields to 
complete. 
 
Users can also specify the number of variants 
that they wish to have.  
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The next step is to add the Recipients for this 
campaign.  
 
A pop-up will appear to help guide users the 
data format that they have to follow in order to 
upload recipients. The system accepts both “xls” 
and “csv” format. 
 
Users will have to upload the “xls” or “csv” file 
containing the recipient’s name and email 
addresses. 

 
 

 
Note that there is an option for the user to 
anonymise the recipients. Checking this option 
will allow the system to anonymize these 
recipients so that they will carry a pseudo name 
when displayed in the dashboard. 
 
The user is required to name this recipient list 
so as to make the management of the list much 
easier in future. Since the list will be saved. 
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Once the list has been uploaded, the system will 
show a preview of the recipients to help users 
identify if they uploaded the correct list. 
 
The user can decide to proceed, add more, 
delete or reupload the recipient list. 

 
 

 
The next step is to specify the content of the 
variants. Here the user is presented with the 
overview of the variants.  
 
This allows the user to build the content of the 
variants or specify the proportion of the 
recipients that the variants will be sent to.  
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Clicking on “Import/Build” will lead us to a page 
which allows us to define the content of the 
variant.  
 
The system allows the user to either: 
 

 Upload a ready email html template 

 Build their own html template, using our 
build tools. This is provided to aid users 
who have no coding experience. 

 
 

 
This is the build helper tool to help users build 
their email template as well. 
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Upon uploading of the email template, a preview 
of the email template will be shown to users to 
help them verify if the correct template is 
uploaded. 
 

 
 

 
Once the upload is complete, the user will be 
sent back to the overview page. Where he/she 
can re-define the contents or adjust the 
proportions using the sliders. 
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Next users will have to specify the dates to start 
the campaign. The user will have an option to: 
  

 Start the campaign now 

 Schedule it to a later date 
 
They will also be required to fill up an email 
address which will receive the notification email 
when the email has started. This is particularly 
useful to remind users who scheduled the 
campaign at a later date and could have 
forgotten about it. 
 
The default email address here will be the 
user’s account email 
 

 
 

 
The last step is the Campaign Summary page 
where it shows a summary of all the details that 
the user has specified. This allows the user to 
check through all the information and it provides 
the user the ability to edit any of the information 
that is incorrect. 
 
The user is unable to start the campaign if there 
are any missing fields. 
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Failure to complete the details in the Campaign 
will have a disabled button, as well as indicators 
to show which fields were not filled up 

 
 

 
On starting the campaign, the system will 
process the details before redirecting the user 
back to the home page while the emails are 
being sent out.  
 
Users are able to click on the View Dashboard 
button to see the dashboard of the campaign. 

 

----------------------------------------------THE END--------------------------------------------- 


