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Re: Project updates 

  

Administrative Updates  

We created memos & put them up on our wiki page to show that we have been in 
contact.  

WifiSLAM Updates  

What Happened  

Our team has found out yesterday night (21/03/2013) that 
http://access.wifislam.com/login stopped working. This resulted in the following impacts: 

1. Unable to detect/show current location  

2. Unable to show retailer location  

3. Unable to push notification upon entering region.  

In summary, everything that we have done so far with indoor maps won’t be able to 
work. As mentioned in our previous meeting, WifiSLAM is an unexpected risk and we have 
mitigation plans to work around the situation. 

What we are going to do 

We referred back to our primary objective of being able to recommend E-coupons to 
shopper based on their indoor location. We have come up with a plan that will be able 
to fulfill the primary objective given the limited time we have. We will fall back on our 
mitigation plan, which is to collect MAC address and the signal strength of the Wifi access 
points in school. 

Our progress so far 

  -  Able to collect the MAC address and signal strength (Done)  
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  -  Send Mac address to store in database (In progress)  

  -  Create algorithm to estimate location (In progress)  What we hope to achieve  

  -  Able to detect region  

  -  Able to detect different levels  

     We are currently in the midst of testing out the following solution and we are also 
looking for alternatives in case WifiSLAM will not recover. There is a chance that we 
might be dropping the functionality to show the shopper’s current location (which is a 
value-added function). We want to let you know that we are currently working on this 
actively and hope to be able to find a solution to this as quick as possible.  

User Testing Updates  

We will be holding an event to conduct our UT. We will be using the remaining 
Capitaland vouchers as our prizes to attract users. 

Event starts from 4th April to 12th April (Thursday of Week 13 to Friday of Week 14) 

  · 4th to 5th April – UT6 and data collection (11am to 2pm and 5pm to 8pm)  

  · 6th to 12th April – Recommendation  

  · 13th April – Check results of recommendation   

Prizes: Event 2 x $50 voucher; 20 x $5 voucher  In the case that we are unable to find an 
alternative, we will have to push back the UT with the retailers at Cathay.  

Business Analytics Updates  

For the business analytics of our FYP, we have taken the initiative to consult Prof. Pang 
Hwee Hwa since he is familiar with the Cosine Similarity Index algorithm. As such, we 
would like to update you on the following: 

As our current model is derived based on the interest that a shopper has on an E- 
coupon, Prof. Pang mentioned that we can also use “sharing E-coupon on Facebook” 
and “adding E-coupon to favorite list” as indicators of interest. He also mentioned that 
we should be the ones setting the business rules for our mobile application and business 
analytics. As such the business rules which we will be setting up would the indicators of 
interests: "Sharing E-coupon on Facebook", "Adding E-coupon to favourite list" and 
"Redeemed".  

With that, we came up with a contingency plan for the data collection to test the BA – in 
the event that we do not collect enough data on the redemption of E-coupon, we will 
factor in “sharing E-coupon on Facebook” and “adding E-coupon to favorite list” as 
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indicators of interest in addition to “redeeming E-coupon via NFC”.  

In addition, for new shoppers who have yet to use any E-coupon, we will recommend 
them the most popular E-coupon based on the number of times it has been redeemed, 
shared on Facebook and added to the favorite list. We have also double confirmed with 
Prof. Pang that this is a viable alternative to the Cosine Similarity Index algorithm for new 
shoppers.  

Prof. Pang also suggested about using rule-based association on top of the Cosine 
Similarity Index Algorithm. Similarly, we would like to propose his suggestion on the rule- 
based association, along with Prof. Kam’s suggestion on the BA based on utility value of 
E-coupon as a component of your BA project in future. This is because in the previous 
meeting, we came to an agreement that the time constraint in FYP is not possible for us 
to do a comprehensive BA model on top of the mobile and web application.  

 

 

 

 

 

 

  


