Meta-Data Analysis

1. InterimSandbox FinalData IntegratedSheets Groupl

Data Type

Modelling

S No. Variable Name Type Description Levels Distribution
. Numeric Nominal . . 684920
1. Booking ID Unique Booking ID
levels
Numeric Nominal . . 136177
2. User ID Unique Eatigo User ID
Levels
3. Restaurant ID Numeric Nominal Unique Restaurant ID 647 levels
4, Made on Date (dd/mm/yyyy) Numeric | Continuous Booking Made on date
5. Made at Time (h:mm) Numeric | Continuous Booking Date Made at Time
Character | Nominal 4EMade on Day .
4 Frequencies
Level Count Prob
Sun 103017 0.15041
. Mon 85958 0.12550
Booking Made on Day of the Tue 87276 012743
6. Made on Day 7 levels Wed 91766 0.13398
Week Thu 91582 03371
Sun Mon Tue Wed Thu Fri Sat ;2‘ lglégé g}g:?ﬁ
Total 684920 1.00000
N Missing 0
7 Levels
Character | Nominal 4EMade in Month .
4 Frequencies
[_* Level Count Prob
Jan 38743 0.05657
: Feb 39787 0.05809
1 Mar 45470 0.06639
Apr 45744 0.06679
. Booking Made in Month of the H ﬂ_ﬂ | May 53355 007790
Jun 52871 0.07719
7. Made in Month year 12 levels FEE LSS TR F S 5974; 0.087;4
Aug 62969 0.09194
Sep 62304 0.09097
Oct 67491 0.09854
Nov 71045 0.10373
Dec 85392 0.12467
Total 684920 1.00000
N Missing 0
12 Levels
Numeric | Continuous | Geographic latitude at which the
8. Booking_lat (Latitude unique user was located while
DMM) making the booking
Numeric | Continuous Geographic longitude at which
9. Booking_long the unique user was located
while making the booking
10. Booking Date(dd/mm/yyyy) Numeric | Continuous Booking Made for Date




11.

Booking Day

Character

Nominal

Booking Made for Day of the
Week

7 levels

4 ~ Booking Day
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4 Frequencies

Level Count
Sunday 121234
Monday 71496
Tuesday 77732
Wednesday 81858
Thursday 83493

Prob
0.17700
0.10439
0.11349
0.11951
0.12190

Friday 105932 0.15466

Saturday

143175 0.20904

Total 684920 1.00000

N Missing 0
7 Levels

12.

Booking Day Grouped

Character

Nominal

Booking Day grouped into
Weekday and Weekend

Mon, Tue, Weekday
Wed, Thu, Fri

Sat, Sun Weekend

2 levels

4 ~|Booking Day Grouped

Weekday

Weekend

4 Frequencies
Level Count
Weekday 420511
Weekend 264409
Total 684920
N Missing 0

2 Levels

Prob
0.61396
0.38604
1.00000

13.

Booking Month

Character

Nominal

Booking Made for Month of the
Year

12 levels

4 ~ Booking Month

Feb 38215
Mar 45336
Apr 45593
May 52820
Jun 53125

N
T B PR F

4 Frequencies

Level Count
Jan 36929

Jul 59453
Aug 61865
Sep 63414
Oct 66472
Nov 69902
Dec 9179
Total 684920
N Missing
12 Levels

Prob
0.05392
0.05579
0.06619
0.06657
0.07712
0.07756
0.08680
0.09032
0.09259
0.09705
0.10206
0.13402
1.00000

0

14.

Booking Year

Numeric

Nominal

Booking Made for Year

1 level

4 v Booking Year

4 Frequencies

2017

Level Count
2017 684920
Total 684920
N Missing

1 Levels

Prob
1.00000
1.00000

0

15.

Booked the Same Day?

Character

Nominal

Whether Made on Date =
Booking date:

If Made on Yes
date=Booking Date

If Made on Date != No
Booking Date

2 levels

4 ~ Booked the same

no

day?

4 Frequencies
Level Count
no 274178
yes 410742
Total 684920
N Missing

2 Levels

Prob
0.40031
0.59969
1.00000

0

16.

Days in Advance of Booking

Numeric

Continuous

Number of days between
Booking Date and Made on Date
Example: If Booking Date =
23/03/2017 and Made on Date =

4~ Days in Advance of Booking

N

2024681 14 18 22 26 30

4 Quantiles
100.0% maximum

99.5%
97.5%
90.0%
75.0%
50.0%
25.0%
10.0%
25%

0.5%

quartile
median
quartile

00%  minimum

4~ Summary Statistics

30 Mean
29 StdDev
19 Std Err Mean

20922813
48026227
00058114

6 Upper 95% Mean 2.1036716

Lower 95% M
N

fean 2.0808911
682955




26/03/2017 then Days in
Advance of Booking = 3

Character Nominal Days in Advance of Booking
Grouped as:
Days in Same Day
AdVance Of 4 ~ Days in Advance of Booking Grouped
Booking = 0
. . Days in Previous Da pre-plamned 172626 025204
Days in Advance of Booking y y brevious day 99587 014540
17. Advance of 4 levels 4,—'7 sameday 410742 059969
Total 684920 1.00000
Grouped . —
Booking = 1 I
1<Days in Pre-Planned Q@"*\bo Q@@& &
Advance of
Booking <=
31
>=32 Missing
Numeric | Continuous
4 = Booking Discount
4 Quantiles 4~ Summary Statistics
18. Booking Discount % Discount Availed on Booking : O e 3 leosien
I . BN - - 250%  quartile 30
Character | Ordinal Booking Discount Grouped
4 ~/Booking Discount Grouped
AF i
10% & 15% 10-15 ool Coumt | Pras
10-15 54977 0.08027
. . 5 levels 20-25 42098 0.06146
19. Booking Discount Grouped 20% & 25% 20-25 3035 80461 0.13062
40-45 67102 0.09797
30(y & 35(y 30_35 50 431282 0.62968
40; & 45; 40 45 10-15 20-25 30-35 40-45 50 LO;;:ssi:§4920 01'00000
o o - 5 Levels
50 50
Character | Nominal Status of the Booking
Attended Booking was
Attended 4 ~ Booking Status
4 Frequencies
Cancelled Booking was Level  Count Prob
Attended 457870 0.66850
i i ancelle X
20. Booking Status cancelled in 3 levels il 104095 026995
advance Tota! : 684920 1.00000
N Missing 0
NO_ShOW Eatigo User did Attended Cancelled No-Show 3 Levels
not turn up for
Booking




Character Nominal . 4 ~ Booking Status Grouped
Booking Status Grouped as: A Frequencies
Level Count Prob
. Attended redeemed not redeemed 227050 0.33150
21. Booking Status Grouped 2 levels R 7°7) 0.ccost
Cancelledor | not e G
NO-ShOW redeemed not redeemed redeemed ? e
Character | Nominal Eatigo Platform from which the
Booking was Made:
Eatigo App from i0S )
4 ~Booking Source
App Store 4 Frequencies
. . Level Count Prob
Eatigo App from Android ndd 253859 03706
22. Booking Source Play Store 5 levels Omers " 10363 00154
Eatigo website Mobile T | (RS 50200 (0000
O -0 & & & jssin
accessed via Web ;§ ®§3 & s
mobile
Eatigo website Website
Others Others
Numeric Continuous A i Urgroumsd
4 Quantiles . gJe;ummawszzg:;izjg
. Number of Diners the bookin s Sabn o
23. Diners Ungrouped & B e { e i
was made for il oo me W :
Character | Nominal Number of Diners Grouped as:
R 4 »/Number of Diners
If Diners Exact Number. — 4 Frequencies
Ungrouped Eg, if Diners B ]
<=10 Ungrouped = . BB
. 1 then — 2 357219 0:52155
24, Number of Diners Number of 11 levels TRy m’ »,m» e 3 Sommt o132
B N 5 37923 0.05537
. 6 27876 0.04070
Diners=1 7 8199 0.01197
Dinar 10 o,
Total 684920 1.00000
N Missin 0
Ungrouped > esing
10
Character | Nominal Whether an additional Promotion 4 = Promotion Code
Code was Used for the Booking: “f:j:“e‘g::‘t —
. If Promotion Code was Yes v EEED 02T
25. Promotion Code 2 levels B

used

If promotion Code was No

not used

No

Total 684920 1.00000
N Missing 0
2 Levels




Character | Nominal Status of the Restaurant at the
time of recording the data
If restaurant is Active
. . 4 ~|Restaurant Status
active on Eatigo 4 Frequencies
If restaurant is Banned Level  Count  Prob
Active 570731 0.83328
B: d 99796 0.14570
26. Restaurant Status permanently 3 levels B o7 04
Total 684920 1.00000
removed from o
Eatigo Active Banned Pending 3 Levels
If restaurant is Pending
temporarily
removed or closed
Character N0m|na| 4 ~|Restaurant Cuisine
4 Frequencies
Level Count Prob
International 152076 0.22203
Japanese 139208 0.20325
Chinese 74607 0.10893
’»FFW Thai 65416 0.09551
European 62217 0.09084
seosccce =’;’:'_=T??s—-s, American 47642 0.06956
. The cuisine that the restaurant SEEERSSZEISSE IS5 Ml o 40w 000
27. Restaurant Cuisine B 17 levels EES SETCEETTEE RR Gmm 6 00s
specializesin £ 2 5 55 % Vemamese 12827 001873
= = French 9633 0.01406
Indian 9086 0.01327
Indonesian 6874 0.01004
Mediterranean 3079 0.00450
Asian 1358 0.00198
Mexican / Latin 396 0.00058
Spanish 322 0.00047
Total 684920 1.00000
N Missing 0
17 Levels
Numeric | Continuous  Restaurant Minimam Price +Quanties 2 Sy St
. it 100.0% maximum 110 Mean 23.007088
The least Price Amount that the %95% 0 Sdbw o tossrs
28. Restaurant Minimum Price User will have to pay for that G ol R
25.0% quartile 15
restaurant L o s
AH AR Y - 05% 8
Numeric | Continuous i R"""{""' Heimam i < Guartis y e
. . HHIM——+— 100.0% maximum 130 Mean 34.289999
The maximum price Amount that B sdbe e
. 0 . 90.0% 50 Upper 95% Mean  34.32418
29. Restaurant maximum Price the User will have to pay for that T ol R
restaurant L, ... & :
10 20 ;0 40 50 sorm 3; 9510’0 115 130 0.0%  minimum 15
. . 4 = Average Price
Numeric | Continuous | tha Nean Price for that R m—
o 99.5% 75  Std Dev 12.162966
. Restaurant S S DR e
30. Average Price B o R e g
( Restaurant Minimum Price + Restaurant Maximum Price ) | 33‘;& quartile ﬂzg
> e K
Character | Ordinal

31.

Restaurant Tier




Character | Ordinal Restaurants Grouped into Tier
According to Price 4 = Tier
. . 4 Frequencies
Most Expensive Tier 5 e
: H Tier2 475632 0.69443
32 Tier Expenswe Tier 4 5 levels Ti:;1 108992 0.15913
: Neither Expensive | Tier 3 Gl 21111 ooise
Tier 5 1499 0.00219
Nor Cheap R = ?v— Tftra\ 684920 1.00000
. N Missin 0
Cheap Tier 2 S Lovels
Very Cheap Tier 1
Character | Ordinal ) 4ISiieqGiouped -
Tiers grouped further: Affejue'“c'es —
evel ount rol
. Tier 4 and Tier 5 | High Tier oo 7 EOAER) QURERY
33. Tier Grouped - g 3 levels B o corer
Tler 3 Mld Tler Total 684920 1.00000
Tier land Tier2 | Low Tier S o | N M0 0
Character | Nominal “A=RestaurantiCountry)
4 Frequencies
Level Count Prob
The Countr |n WhICh the Singapore 684920 1.00000
34. Restaurant Country Y 1level o 25020 100000
Restaurant is present oo
Singapore
Character Nominal 4 ~ Restaurant Broad Area
Frequencies
The broadest level geographic S o-00s 037015
. . Eas 220783 0.32235
35. Restaurant Broad Area categorization of restaurants 4 levels West 182988 026716
. South 27147 0.03964
across Singapore Total 684920 1.00000
Central East West N Missing 0
4 Levels
Character | Continuous . . .
. . The geographic latitude at which
36. Restaurant Latitude (Latitude .
the restaurant is located
DMM)
Character | Continuous . .
. . The geographic longitude at
37. Restaurant Longitude (Longitud . .
which the restaurant is located
e DMM)
. . Numeric | Continuous | The date when the restaurant
38. Restaurant First Booking Date

was booked for the first time




2.

InterimSandbox FinalData VendorData Groupl

) Data Type | Modelling o
1. Variable Name Type Description Level
Numeric | Nominal
2. Restaurant ID Unique restaurant ID 647
Numeric | Continuous i
3 Number of Bookings Number of Bookings made for
that restaurant ID
Numeric | Continuous i
A Attended Bookings Number of Bookings Attended
for that restaurant ID
Numeric | Continuous i
5 Cancelled Bookings Number of Bookings Cancelled
for that restaurant ID
Numeric | Continuous - i
6. No-Show Bookings Number of No-Show Bookings for
that restaurant ID
Numeric | Continuous | Proportion of Bookings Attended
for that restaurant ID
7. Proportion of Attended Attended Bookings
« 100
Number of Bookings
Numeric | Continuous | Proportion of Bookings Cancelled
for that restaurant ID
8. Proportion of Cancelled Cancelled Bookings -
Number of Bookings
Numeric | Continuous | Proportion of No-Show bookings
for that restaurant ID
9. Proportion of no-Show No-Show Bookings
« 100
Number of Bookings
) Numeric | Continuous | Number of Unique users who
10. Unique Users
booked that restaurant




11.

Repeat users

Numeric

Continuous

Number of bookings made by
repeat users for that restaurant

| Number of Bookings - Unique Users

12.

Proportion of Repeat Users

Numeric

Continuous

The proportion of repeat
bookings of total bookings

Repeat users
. 100

Number of Bookings

13.

Ration of Repeat to new Users

Numeric

Continuous

For every new user that comes,
how many repeat bookings are
made for that restaurant

Repeat users
. 100

Unique Users

14.

10-15 Discount group

Numeric

Continuous

Number of users who booked
with a discount in the 10-15%
range

15.

20-25 Discount Group

Numeric

Continuous

Number of users who booked
with a discount in the 20-25%
range

16.

30-35 Discount Group

Numeric

Continuous

Number of users who booked
with a discount in the 30-35 %
range

17.

40-45 Discount Group

Numeric

Continuous

Number of users who booked
with a discount in the 40-45%
range

18.

50 discount Group

Numeric

Continuous

Number of users who booked
with a 50% discount

19.

Promotion Code Bookings

Numeric

Continuous

Number of promotion Code
bookings

20.

Without promotion Code Bookings

Numeric

Continuous

Number of Without promotion
code bookings




Numeric | Continuous | Proportion of promotion Code
. . Bookings
5 Proportion of Promotion code
1. Bookings Promotion Code Bookings -
Number of Bookings
Character | Nominal Whether bookings for a
restaurant are promotion driven
22. Promotion Driven or not p
" Promotion Code Bookings - Without promotion Code Bookings > 0 = "Yes"
else = "No"
Numeric | Continuous | The minimum price for that
23. Restaurant Minimum Price P
restaurant
. . Numeric | Continuous | The maximum Price for that
24, Restaurant maximum price
restaurant
Numeric | Continuous | The Average Price for that
restaurant
25. Average price = - _ _
( Restaurant Minimum Price + Restaurant Maximum Price: )
2
Character | Nominal The Tier category the restaurant
falls under:
Most Expensive Tier 5
Expensive Tier4
. Neither Expensive | Tier 3
26. Tier P 5
Nor Cheap
Cheap Tier 2
Very Cheap Tier 1
Character | Nominal The Cuisine offered by that
27. Restaurant Cuisine y 17
restaurant
Character | Nominal The current status of the
restaurant:
If restaurant is Active
28. Restaurant Status . . 3
active on Eatigo
If restaurant is Banned
permanently




3.

removed from
Eatigo

If restaurant is
temporarily
removed or closed

Pending

Character | Nominal
59, Restaurant Broad Area The Broad Area that restaurant 4
falls under
InterimSandbox_FinalData_UserSheet _Groupl
) Data Type | Modelling o
S.No Variable Name Type Description Level
Numeric | Nominal
1. User ID Unique User ID 136177
Numeric | Continuous
2. Number of Bookings Number of Bookings per User
Numeric | Continuous i
3. Number of Bookings Attended Number of Bookings attended
per user
Numeric | Continuous i
4, Number of Bookings Cancelled Number of Bookings cancelled
per user
Numeric | Continuous i -
5. Number of Bookings No-Show Number of Bookings No-Show
per user
Numeric | Continuous i
6. Average number of Diners Average group size the user
books for
Average Number of days in Numeric | Continuous | Average Number of Days in
7. Advance the user makes a
Advance .
booking
Numeric | Continuous | Average minimum price of the
8. Average minimum price restaurant attended by the user
across all their bookings




Numeric | Continuous | Average maximum price of the
9. Average maximum price restaurant attended by the user
across all their bookings
Numeric | Continuous i
10. Last booking date Latest date a’F which the user
made a booking
Numeric | Continuous i
11 Number of Banned Number of bookings made at
banned restaurants
Numeric | Continuous i
12, Number of Active Number of bookings made at the
active restaurants
Numeric | Continuous | Number of booki de at th
13. Number of Pending um' erorbookings made at the
pending restaurants
14 Number of promotion Code Numeric | Continuous | Number of bookings made using
) Bookings a promotion code
) Numeric | Continuous | Number of bookings made in the
15. Jan Bookings
month of Jan
Numeric | Continuous i i
16. Feb Bookings Number of bookings made in the
month of Feb
Numeric | Continuous i i
17. Mar Bookings Number of bookings made in the
month of Mar
Numeric | Continuous i i
18, Apr Bookings Number of bookings made in the
month of Apr
Numeric | Continuous i i
19. May Bookings Number of bookings made in the
month of May
. Numeric | Continuous | Number of bookings made in the
20. Jun Bookings
month of Jun
Numeric | Continuous i i
51, Jul Bookings Number of bookings made in the
month of Jul
Numeric | Continuous i i
9. Aug Bookings Number of bookings made in the
month of Aug
. Numeric | Continuous | Number of bookings made in the
23. Sep Bookings
month of Sep
Numeric | Continuous i i
54, Oct Bookings Number of bookings made in the

month of Oct




. Numeric | Continuous | Number of bookings made in the
25. Nov Bookings
month of Nov
Numeric | Continuous i i
26, Dec Bookings Number of bookings made in the
month of Dec
27 Monday bookings Numeric | Continuous | Number of bookings made on
Monday by the user
Numeric | Continuous i
58, Tuesday bookings Number of bookings made on
Tuesday by the user
, Numeric | Continuous | Number of bookings made on
29. Wednesday bookings Wednesday by the user
' Numeric | Continuous | Number of bookings made on
30. Thursday bookings Thursday by the user
Numeric | Continuous i
31 Friday bookings Ngmber of bookings made on
Friday by the user
Numeric | Continuous i
39 saturday bookings Number of bookings made on
Saturday by the user
Numeric | Continuous i
33, Sunday bookings Number of bookings made on
Sunday by the user
. Numeric | Continuous | Number of Unique Restaurants
34. Unique restaurant .
tried by the user
. . Numeric | Continuous | Number of unique restaurants
35. Unique cuisine

tried by the user




