SS POINT

QUARE S(545078)

S U R V E Y INFOGRAPHIC BY: DATA BY: COMPILED ON:
F I N D I N G S Mvn mﬂ. 1 OCTOBER 2015
*Number of Survey interviews : 410 svsea crou meCm mediacorp DRAFT

e o
47.8% @ |n| 52.2% 76.1% 11% 7.8% 5.1%

329% visit the mall more than once a w w w w

week. CHINESE MALAY  INDIAN OTHERS
68.8% spend less than 2 hours at the
ma”l 00 0000000 000000000000 0000000 OCNONOGNOSNOSNOSNONONONONOSNOSNOSNONOGNONOSNONEONONONOGONOSEOS

32% came alone.
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WITHIN ROADSIDE
COMPOUND PARKING

e The nearest MRT is Sengkang MRT station located
less than 260m away.

10.3% 6.4%
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e Compass point is integrated with MRT, LRT and a
bus interchange.

OTHER PUBLIC PUDO ONLY <5 MIN
PARKING
< 30 MIN 21_7%
o
92'24’ <20 MIN

*Cumulative Figures

83.9%

88.9% walked less than 5 minute from
where they parked
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% v Carpark Entrance / Exit Parking within development

W% Taxi Stand / PUDO f@-i Parking near development
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Nearby Public Transport .
options within 300m Study site

DEVELOPMENT PARKING CHARGES

Cars

Monday to Sunday
Including Public Holida
$1.20 for 1%t hour
$0.60 % hourly

Motorcycle
Monday to Sunday

Number of Car lots : 427 Including Public Holiday
$1.20 per entry
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Illegal Roadside Parking

WEEKEND HUMAN TRAFFIC COUNT TOTAL IN AND OUT
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Entrance to mall from MRT. Approx GFA: 25,000m?

Escalator to B1 ANCHOR TENANTS

Best Denki
Entrance to mall beside SSE SR

Bossini Cold Storage

2 ways escalator at external
perimeter to B1 Kiddy Palace

Entrance beside Mos Burger

Kopitiam Spectrum

Entrance beside Metro Metro

POPULAR Bookstore

9 From level 2: Entrance near Japan Home facing MRT

e From level 2: Entrance to HDB Blk 260 via link bridge
Total Human In and Out
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